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Toyota’s Technologies for Pedal Misapplication Accident
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ABSTRACT

This article introduces processes and techniques to investigate the types of accidents caused by pedal

misapplication to prevent and reduce them.
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The Past, Present and Future of KAIDA & KOREAN
Import car Market

Joo-Sun Park*
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ABSTRACT

Established in 1995, KAIDA has been working in the interests of the member companies in Korea and abroad,
addressing their common concerns related to importing and selling automobiles, and helping improve their
business environment. The association is also committed to protecting consumer benefits in Korea, while helping
the members get closer to consumers by executing various events and PR activities. It takes part in the
government’s policymaking, legislation, regulatory review, and statistical data collection as well.

KAIDA's mission is to represent the common interests of all its members. KAIDA aims to provide more benefits to
consumers and contribute to improving the domestic automotive industry by creating a balanced market
environment and stimulating the market. KAIDA has five main activities. The first is that KAIDA works closely
with government agencies and organizations in the interests of the imported car industry. The second is that
KAIDA interacts and collaborates closely with Korean and foreign automotive industry as well as relevant
institutions, in order to help the industry advance while improving their business environment. The third is that
KAIDA produces accurate and reliable statistical data, serving as the fundamental information provider for the
industry. The forth is that KAIDA provides a variety of information and news of the imported car industry, serving
as a media channel for the industry. The last is that KAIDA hosts and participates in many automotive events

directly or indirectly, in an effort to further develop the automotive industry.
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