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ABSTRACT
“DIGITAL LIGHT” describes the high-resolution headlight technology at Mercedes-Benz. In combination with

high performance ECUs and high quality sensor input, it enables several new adaptive high beam assist functions.
This paper focuses on the experience after four years of series production. Diving through the carline portfolio, we
not only give a résumé of the benefits of high-resolution systems for driver assistance projections but also shed
light into their correlated regulation challenges. In-house software development plays a key role for the quality and
agility of software driven light. Big data analysis helps to continuously develop and improve customer functions.
Digital thinking not ends at lighting systems level but also facilitates much more flexible feature offering logics

than in the past.

* Mercedes-Benz AG/Engineer, BFA}
** Mercedes-Benz AG/Engineer
E-mail : markus.mr.maier@mercedes-benz.com



KAIDA 305 MM 1

Perfect Lineup Offering Optimal Transportation Solutions to
the Diverse Needs

Hanlim Lee*

Key Words : Reliable partner for diverse transport and operations, MAN(T}FST 2411 A1¢] 0] =531 -FHERE, MAN)

ABSTRACT

Driving Progress in Korea’s Commercial Vehicle Industry

Introducing MAN Truck & Bus Korea

MAN Truck & Bus Korea is the Korean subsidiary of MAN Truck & Bus, a core brand under the TRATON
GROUP and a key player in the global commercial vehicle industry. Since commencing operations in Korea in
2001, MAN Truck & Bus Korea has remained steadfast in its commitment to delivering exceptional transport
solutions tailored to the unique demands of Korean commercial vehicle customers.

The name MAN originates from Maschinenfabrik Augsburg-Niirnberg—a symbol of more than 260 years of
engineering excellence and innovation in Germany. Globally, the MAN Group operates across two main sectors:
Commercial Vehicles and Power Engineering. Within this framework, MAN Truck & Bus has built a strong
reputation for quality, safety, and forward-thinking technology.

In Korea, MAN offers an extensive product portfolio ranging from small and medium-duty trucks to heavy-duty
trucks, dump trucks, and tractors. This comprehensive lineup ensures optimal transport solutions across a wide
array of industries, including logistics, construction, and public service. MAN special-purpose vehicles also play a
crucial role in protecting lives and property, as well as supporting critical public infrastructure projects.

As the leading country within the 13-nation Australia-Asia Cluster, MAN Truck & Bus Korea not only serves the
domestic market but also contributes significantly to the brand’s regional and global growth. This leadership role
underlines Korea’s strategic importance in the global MAN network.

At the core of MAN vehicles are three key values: a driver-centric workspace, outstanding fuel economy and
efficiency, and maximized uptime. These principles ensure that MAN trucks are more than just vehicles—they are
reliable business partners for customers across Korea.

With MAN, you’re not just driving a truck—you’re driving progress.
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ABSTRACT

The Volkswagen Group, headquartered in Wolfsburg, is one of the world's leading manufacturers of automobiles
and commercial vehicles and the largest carmaker in Europe. With our brands, business units and financial
services, we are shaping the zero-emission and autonomous future of mobility.

The Volkswagen Group is undergoing the biggest transformation process in its history as it evolves from an
international automotive company into a software-centric global leader in sustainable mobility by 2035.

An important cornerstone of this is the ten strong core brands that meet every mobility need. They are divided into
the brand groups ‘Core’, ‘Progressive’ and ‘Sport Luxury’ and work independently for shared success. Each brand
is continuously developing and refining its own global positioning and strategic focus. At the same time, all brands
consistently leverage synergies within the Group in order to shape the future together.

Their ability to retain their distinct product and brand characteristics while sharing and enabling each other’s
synergies is a testament to the strength of the Volkswagen group as whole and the cooperative spirit emboldened
within each brand.

In addition to its core brands, the Volkswagen Group also relies on strong subsidiaries and strategic partners across
heavy commercial vehicles, engineering, software, financial services and mobility solutions to accelerate its
transformation into a technology group. The aim is to offer attractive, safe and environmentally friendly vehicles
and mobility-related services, both today and in the future.

The Volkswagen Group and its brands act responsibly towards the environment, the economy and society. By
assuming responsibility for future generations, the company offers its customers and stakeholders better solutions

for every mobility need.



